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OVERVIEW OF THE ADCFTION AND USE OF CONNECTED DEVICES AND SERVICES

TOTAL CELLULAR MORBILE INDIVIDUALS USING SOCIAL MEDIA
POPULATION CONNECTIONS THE INTERNET USER IDENTITIES

i B

7.82 6.78 4.97 4.25

MILLION MILLION MILLION MILLION
YEAR-QN-YEAR CHANGE YEAR-DN-YLAR CHANGH YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE

+1.4% +0.9% +1.4% +13.3%
+104 THOUSAND +57 THOUSAND +66 THOUSAND +500 THOUSAND

URBANISATION TOTAL vs. POFULATION TOTAL vs POPULATION TOTAL vs. POPULATION

39.2% 86.7% ' 63.6% ' 54.3%
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Facebook users in Laos
2024

3Q 4636000
46.6% O7| 53.4%

18.2% 18.1%

171%
159%
9.4%
7.8%
4.3%
32% l

13-17 18-24 25-34 35-44 45-54
n/a 35.3% 34% 17.2% 75%

4__0:‘ NapoleonCat.

22%

09% 1.2%

. B an
55-64 65+
3.9% 2.1%

Source: NapoleonCat.com
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Know Your Audience, Maximize Your Impact!

Effective communication begins with
knowing who you’re talking to.

* 1. WHY AUDIENCE MATTERS

Tailored messages drive stronger engagement
and real change

<> 2.CSO MISSIONS VARY
H H :‘ } ® Disability Rights
| ® Ethnic Inclusion
© Youth Empowerment
© Gender Equality

3. UNDERSTAND YOUR -~
UNIQUE AUDIENCE ?

e Who are they?
» What do they care about?
» How do they use Facebook?

4. CREATE IMPACTFUL
CONTENT

« ° Usevisuals that resonate.

TIP:  Speakin their language.
* One size doesn't fit all. Know your community
to inspire action!
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Performance

X Customize view: Messaging «
March 30, 2025 - April 26, 2025

Followers @

Lifetime

Conversations Conversions 674,260

Conversations started @ Orders created @
Age & gender @

122 T 54.4% O 0% 30%

New contacts ® 112 1T 69.7% Leads ® O 0%
Responserate ® 19.9% \ 15.6% Appointments created ® O 0%

Reach Follows .

Facebook reach @ Follows @

3.4M T 33.4% 5.7K T 74.5%

From followers ® 361,705 1 2.3% Unfollows ® 825 1T 18.7% Most active times 0
From non-followers ® 3,150,859 7 37.6% Net follows @ 4,914 1 89.4% Based on last 28 days

300,000

Top cities Top countries 200,000

Vientiane, Laos Laos
. 45.4% S 54.5% 100,000

Savannakhét, Laos Thailand
S 4.8% @ 10.6%

Bangkok, Thailand Vietnam
N 4.3% 0 1.4%

Paksé, Laos Cambodia
S 33% 1 1%

Luang Prabang, Laos United States
El 3.2% 1 0.8%

Thakhek, Laos China
Bl 2.6% | 0.3%

Estimated audience size @

4,300,000 - 5,000,000

Age & gender @

Sayaboury, Laos South Korea
B 1% | 0.3%

Ban Phonsavan, Laos Australia
8 0.9% 1 0.2%

Houei Sai, Laos Bangladesh -. ..
B 0.9% | 0.2% -

Louang Namtha, Laos Japan 18-24 25-34 35-44 45-54
8 09% 10.2% B ™ven B Wwomen

52.5% 47.5%
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User-
generated
Content

Content created by
users or customers.
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Interactive
Formats

Engaging formats
like polls and
quizzes.
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SOCIAL MEDIA

PLATFORM

LOOK FOR FUNNY OR
ENTERTAINING CONTENT

FOLLOW OR RESEARCH
BRANDS AND PRODUCTS

SOCIAL MEDIA ACTIVITIES BY PLATFORM

PERCENTAGE OF ACTIVE USERS OF EACH SOCIAL MEDIA PLATFORM AGED 16+ WHO SAY THEY USE THAT PLATFORM FOR EACH KIND OF ACTIVITY

KEEP UP TO DATE WITH
NEWS AND CURRENT EVENTS

MESSAGE FRIENDS
AND FAMILY

GLOBAL OVERVIEW

POST OR SHARE
PHOTOS OR VIDEOS

FACEBOOK

INSTAGRAM

TIKTOK

LINKEDIN

SNAPCHAT

REDDIT

PINTEREST

@ SOURCE: G'W NOTES:

55.3%
66.7%
79.6%
11.6%
36.7%
35.8%
29.7%

20.8%

NOT

N BOLD ORANGE TEXT

52.5%

62.3%

51.1%

249%

25.8%

37 8%

30.9%

36.4%

57 3%

54.7%

43.7%

28.7%

24.3%

60.5%

30.7%

14.1%

72.1%

60.4%

21.7%

13.0%

40.9%

18.1%

7.7%

6.9%

M COMPARABILITY:

62.6%
70.2%
42.3%
15.9%
44.4%
28.2%
12.4%

15.3%

we
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Look for funny or

entertaining 55,3%

content

Follow or research

brands and 52,5%

products

Keep up to date

with news and 57,3%

current events

Message friends

and family 72 ,1 %

(Most popular activity)

Post or share

photos or videos 62,6%

Look for funny or
entertaining
content

Follow or research
brands and
products

Keep up to date
with news and
current events

Message friends

and family
(Most popular activity)

Post or share
photos or videos




@) TikTok

Look for funny or Look for funn
_ e 0 y or
A entertaining 7976 /0 entertaining content 11,6%
” content (Most popular
activity)
e Follow or research 2497,
el 51’1 o brands and products 97
products
Keepuptodate (7777
Keep up to date @ with news and
with news and 43,7% current events | .
SUiente s TR g 79,
A 70
: Message friends
Message friends -
and family 21 ’7% E and family 13,0%
e
: g 00 | Post or share 15 99
ost or share ~N photos or videos (S
photosorideos [ IKHL ~ —




S

=1
©

X

(formerly Twitter)

Look for funny or
entertaining content

Follow or research
brands and products |

Keep up to date with
news and current }

Most popular activity

Message friends

and family @ 1 ‘

Post or share
photos or videos

55,8

1 37,8

B 60,5

| aenmﬂcﬁsmﬂzﬁm:ﬁzﬁn N haoiu
UUEZﬂj 35.8%

Gy § Guadngofiudn war v:don:
Wy: 37.8%
GOmug0g @R iomudaadu:
60,5% (nmummwumm)
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